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GETTING STARTED
It never fails, whenever I mention my blogging experience to someone in conversation, I usually get 
one of two typical responses.  I'm either questioned about what a blog is or the person is immediately 
interested in what I do and I'm asked to help them grow or start their blog.  People are just fascinated 
with the idea of writing about what interests them and having the ability to eventually turn that hobby 
into a business.  As of today, I've been writing my blog for a total of 5 years and I've learned a ton from 
my experience. I'm still learning. In fact, I feel like I'm learning more now than I did when I first 
started. I'd like to share what I've learned thus far in hopes that you can find useful information to grow 
your blog, no matter the genre, into whatever you want it to be. 

I probably won't get into the technical aspects of starting a blog because it's really quite simple to 
actually launch a blog.   The question isn't about how to start a blog, it's really more about how to 
create a successful blog, no matter your definition of success.  This guide is for those who want to 
achieve greater results with their blog whether it's financially or if you are trying to create greater 
influence online.  My intention is to help provide you a roadmap, and specific detailed actions, that will  
get you the results you desire.  

If you asked me what the most critical aspects of the early stages of creating a blog, I would respond by 
first asking you to share your goals with me.  Why are you blogging? What do you want your blog to 
become? Who is your inspiration? What are the specific goals you have for your blog? Do you have a 
plan to get there?  

I believe that success leaves hints and we can often find those hints by studying the success of others. 
One thing that (financially) successful bloggers have in common is that they viewed their blog as a 
business from early on.  Looking at your blog as a business (or a potential business) is a big deal.  A 
hobby is something you do in your free time. A business, on the other hand, requires a great deal more 
time, consistency and a clear strategy.  If I view my blog as a business, my actions will be in line with 
building and growing a business.  The first step in creating a successful blog is for you to view your 
blog as a business (even if it doesn't exist yet).  I didn't do this in the beginning.  In fact, I purposefully 
resisted the idea.  I just wanted it to become something I did on the side to help others.  I recently made 
the mind shift of viewing, and treating my blog, as a business. As a result, I'm seeing progress and 
results that I've never experienced before.  This doesn't mean that I stopped wanting to help people with 
the content I provide.  In fact, it's the opposite.  Successful businesses are those that help people on a 
larger scale and maximize opportunities for financial growth.  The most valuable blog/websites are 
those that give away a great deal of value for free WHILE having a clear strategy on how to monetize 
the traffic.

What's the difference between a business and a hobby?
When a blog is a hobby, we update posts whenever it's convenient.  When it's a business, we have an 
editorial calendar that details when posts will launch and topics to discuss in the days and months 
ahead.  A hobby doesn't require us to challenge ourselves to consistently outperform results we created 
in the past. A business has to improve on a quarterly basis otherwise they won't be able to operate for 
an extended period of time.  It doesn't matter what results we create with a hobby because it's merely a 
way to pass time.  With a business, time is money so it's critical to expect results for the service 
provided. Businesses constantly strive to improve themselves, and expand, so they can remain 
competitive in the market place.  You must think of your blog in the same way.  One of my goals is to 
attract 100,000 visitors to my blog a month.  Among other actions, I began tracking the number 
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visitors, page views and affiliate sales in a spreadsheet on a weekly/bi-weekly basis.  This increased my 
level of focus and kept me motivated to consistently increase my past results.  As I review my current 
results against my future goals, I'm tasked with creating new ways to bring traffic and revenue potential 
to my blog.  

Every business has a plan. In the same way, you too must create a plan for your blog.  Doesn't have to 
be fancy, just an outline of the direction you are planning to take your blog business.  

When you create your plan, consider the following:
• What is the focus of your blog? 
• What makes my blog unique?
• Why will people want to follow (or return to my blog after the first visit)?
• What is my brand?
• How much time will I invest in my blog?
• When will I be posting?
• How will I market the blog and increase traffic?
• What skill sets do I need to develop in order to help me reach my goals?
• How much revenue do I want to generate? How will I do it?
• Am I wiling to invest money to help my blog succeed?

Now that you have the framework for how you will develop and grow your blog, it's time to take some 
action to get you to your goals.  I'd like for you to do the following.  Go visit several blogs that you 
define as successful.  Take 20 minutes or so  to study the m.  Identify what you think are the factors that 
contribute to that blog's success. Take detailed notes on what you observe.  Notice the subtleties like 
how frequent that blogger posts or the quality of the images/he she uses. Does the blog look attractive 
to the eye?  Why are so many people reading this blog? How may ways is the blogger monetizing the 
site? How is the blogger marketing her site? The more you study successful blogs, the better equipped 
you will be to develop the right plan to get you the results you desire.  

Once you've created this list you might find yourself being able to identify the ingredients of a 
successful blog but you may not have any idea of how to get there.  This is where Google can be your 
best friend.  Everything can be learned by a simple online search. If you are more of a visual person, do 
your search on Youtube.  Anything that you can't do can be outsourced. Meaning you can hire someone 
online to to help you with designing your blog.  

The way your blog looks is a critical aspect of it's success.  Think of your blog as the showroom for 
your visitors.  If you owned your own shop or boutique, what would you want it to look like?  Since 
your goal is to grow traffic, the blog must be a place that invites people back time and time again.  A 
poorly designed blog sends a message to your visitors that you are “not serious” no matter how great 
the content is.  Don't get me wrong, great content is a must! But if your blog doesn't catch the reader's 
eye, they may not hang out long enough to read your great stuff. 

One word of caution: Don't allow the fear of not having a perfectly designed blog stop you from doing 
what's most important, producing content.  Your content is like the product sold a major company.  If 
the company stops creating product, how will they continue to survive?  Even while you are tweaking 
and improving the blog's design, you should still be producing content on a regular basis.  That way, 
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when your blog's image is updated, you have tons of great content for your visitors to enjoy! I've met 
people who've been putting off launching their site because it doesn't look as polished as the 
established blogs in their niche.  Chances are, those same, established blogs started off looking very 
differently than they do now.  I did an exercise of checking out the older posts of some of today's 
popular fashion bloggers. Many of their pictures looked nothing like they do today.  I'm sure the design 
of their blogs evolved several times as well.  The moral of the story is that you can (and should) be 
tweaking your blog's look on a regular basis until you get the look you want. But don't let the look of 
your blog stop you from producing, and sharing, your product.  

Creating a great looking blog:
• Your blog's banner is the very first thing everyone sees when they visit your blog.  Make sure 

it's eye catching and speaks to your blog's brand.  Refer back to banners you've seen that you 
were most attracted to, what is it about them that caught your eye.  Use them as inspiration for 
your own banner design.

• Avoid using backgrounds that aren't white. I rarely run across a successful blog with an image 
as a background.  I think anything other than a white background may distract your readers.  I'm 
not saying that it's impossible to have a great blog with a non-white background but it impacts 
the readability of your blog.   This could hinder people from returning.  

• Consider investing in a quality camera to take visually appealing images. Remember that  
images are content too.   Quality images tell your audience that you care about their user 
experience. Images help tell your story more than words alone.  It can also help you in 
solidifying your blog's brand message.  Use images to captivate your readers. Be  discerning 
about which images you select for your posts. I like to envision what my pictures will look like 
before I take them.  By putting some thought about how I want my final product to look, I 
capture more interesting shots than when I just point and shoot.

Sharpen your skill set
Entering the world of blogging has required me to take on so many new skills that I didn't have years 
ago. I'm now a graphic designer, a photo and video editor, a webmaster.  Just like with any new role 
you take in your work life, you will be required to sharpen or learn new skills that contribute to your 
success.  Invest a little time each week on learning something new.  Whenever I see something that 
intrigues me, I always ask, “how can I do that?”  My next move is to Google it and find out how!  It's 
that easy but it does require time and focus.  Once you learn that skill, no one can take it away from 
you and it can be monetized in the future.  Keep your mindset positive. Instead of thinking, “I can 
never do that”, say to yourself “I want to learn how to do that!” The new skills will help you  add 
touches to your blog that are uniquely you.  I will list some resources later to help you gain access to 
new skills. 

Building your Brand
You've heard me mention the word “brand” a few times before.  Remember, if your intention is to 
create a decent amount of revenue on the blog, you must think of your blog as a business. One thing 
that exceptional businesses have in common is that they have a well defined brand.  A brand is what 
sets you apart from other blogs in your niche.  It's what makes you different. Your brand is the message 
you give to your readers about your blog.  If you don't proactively give your readers a specific message 
about your blog, they will create one (in their minds) without you.  What do you want your readers to 
say about your blog? What kind of feeling do you want them to have? Do you want them to describe it 
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as cutting-edge, funny, inspiring, though-provoking? These are some of the questions you should ask 
your self when you are creating your brand image.  Don't skip this step. Even if you can't clearly 
articulate your brand at this moment, continue to reflect until the branding message becomes clear to  
you.  Even if you don't know what your brand is, ask yourself “what do I want my brand to be?  Are 
you developing the blog as your brand or will you become the brand of your blog?  This will help you 
start the process. Once you have a vision of the distinct message your blog gives your readers, adapt 
your blog so it clearly gives that message.  Lastly, you must be cognizant to create a level of 
professionalism in everything you do.  Try your best to put your best foot forward with anything you 
share with your audience.  This means using quality images, making sure you look your best in the 
photos you post and putting a lot of thought into all of your content.  This sends a powerful message to 
your readers that you are serious about what you do.  When people know that you put care and 
attention into the details, they appreciate it and return to see what else you have to offer.  

Content
If your blog were a sandwich, your design would be the bread and your content are the yummy 
ingredients that make the sandwich.  Without the quality ingredients, all you have are two pieces of 
bread.  Your content defines you, it gives your readers a reason to return, it's what gives your blog life. 
Keep your content original so your audience knows that you provide something that other blogs may 
not have. Each time you write a blog post, ask yourself, does this post inspire me? Does it give me 
information that I can use? Is there anything about this post that makes it noteworthy?   After reading 
this post, would I want to come back for more?  Use these questions as guides to help you write 
amazing posts. Your content should inspire your readers, inform them, and connect you to them or 
connect them with each other.  Keep challenging yourself to create great posts. Remember, in your 
business of blogging, your content is your product. If you have high quality posts, your “customers” 
will continue to return.   

How often should I post?
One of the big questions is how often should someone post.  I struggled with this myself.  Time after 
time, while learning from some popular personal blogs, I noticed that many (if not all) posted very 
frequently.  I describe frequently as posting a minimum of 4 times a week and as frequently as several 
times per day.  The more frequent they posted, the more popular the blog.  Blog visitors are looking for 
content and they go where the [best] content is.  I had a face to face conversation with a fashion 
blogger who is earning nearly six figures a year from her blogging career  I tried to learn as much as I 
could from her and one thing she said, that will forever be ingrained in my head, is that she has posted 
daily (only missing 1 or 2 days from time to time) in the past 4 years. 

 For the longest time I faced an internal battle of  resistance to posting daily.  I had a myriad of 
excuses like “I didn't have enough ideas,” or “I worked a full time job and didn't have time,” or 
“posting full time probably still won't make that much impact on my blog.”  The list went on and on. 
Even while I resisted frequent posting, the same message of the impact of frequent updates kept 
reappearing.  So I finally decided to do a brief test.   I took on a challenge from my brother to post daily 
with a “nothing to lose attitude.”  If it made no difference, I could go back to my old (random) posting 
schedule having lost nothing.  Within the first week, I noticed a distinct shift in my traffic.  There was 
an immediate rise in the number of daily visitors.  It was incredible to watch.  It was as if my readers 
were waiting for me to give them a reason to return over and over again.  Another result of this frequent 
writing was that my creativity was kick started and more ideas flooded my mind.  Instead of “running 
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out of ideas,” I was coming up with fresh new ones on a consistent basis.  Based on this experience, I 
was sold on the idea of frequent updating as a traffic building strategy.  If you were to think of your 
blog as an opportunity to appear on television, would you prefer to be on a program that airs every few 
weeks or would you rather have a daily morning show?  Chances are you would chose the daily option 
because your popularity would increase, making you a household name. A style blogger said it best 
when she explained that “my blog is like my baby, the more I feed it, the more it grows.”  Think of your 
blog as your platform, the more visible you are, the greater impact you have as a brand.  

The absolute best thing I've ever done to improve my posting frequency was to develop an editorial 
calendar.  This is simply a schedule of your upcoming post topics.  I struggled to remain consistent 
when I didn't have a calendar of future posts.  I remember sitting in front of the computer trying to 
think of something on the fly.  The pressure became too much.  An editorial calendar eliminates my 
stress and keeps me on track.  Just like any other content producing medium we must have an agenda 
that aligns with our strategy.  An editorial calendar also allows us to be thoughtful on what direction we 
will take our blog.  When we do this, people will notice. One way to shift our thinking is to stop 
looking at ourselves as “bloggers” but rather consider ourselves as content and media producers.  A 
blogger writes posts, media producers are strategizing and creating content on an on-going basis.  

Quick Tip: Carry a note pad with you or use your notes feature on your smartphone to capture random 
post ideas that come to you.  I have a note page in my phone titled “Blog post ideas” that I update 
whenever an idea pops into my head.  

Building Traffic:
Since we're on the topic of traffic, let's discuss strategies to attract more readers.  Your readers are the 
heart of your blog, without them, your blog simply can not live.  My experience with blogging is that it 
requires a ton of effort up front with little return (in terms of traffic).  Then, as the growth of the blog 
continues, less effort is required to produce the same or even greater results.  It's kinda like pushing a 
boulder uphill.  There's a struggle at first and it requires so much up front energy. Then, when you reach 
the top of the mountain, less energy is required from you to produce your desired outcome. Be ready to 
put in a lot of work before you see the results you expect.  Much like the look of your blog, you should 
experiment with various traffic generation methods to build a decent amount of traffic. Imagine many 
little streams flowing in the same direction and eventually meeting together to create a large river.  This  
is the strategy you must use to create traffic.  

There are various methods to attract visitors to your blog.  

• Post amazing content regularly. Great content gets shared.  When others share your stuff, it 
appears more genuine and less self serving as when you tell others to come read your blog. 
Search engines love sites with steady traffic so posting regularly helps you gain attention from 
the biggest traffic generators.

• Grow and leverage your Facebook, Instagram and Twitter  networks as a steady traffic source. 
Study the habits of some of the popular brand pages that you Like. What are some of the 
things they do to create engagement in their fans?

• Great images get Pinned! Take “Pinnable” pictures to accompany your blog posts.   Pinterest is 
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now becoming a large traffic source for many bloggers.

• Link to your blog in forums in your niche.  Again, you don't want to seem too pushy with your 
blog.  The purpose of being on a forum is to give and share valuable information and insights. 
If you share great, useful, info, people are likely to click on the link to visit your blog.  

• Post videos on Youtube!  One of the most powerful aspects of Youtube is that that your videos 
can be marketed for you through related video suggestions. Youtube can be a really important 
aspect of your strategy. Much like your blog, your videos will fare better when you are using 
quality cameras and create though out videos that inform and entertain your subscribers.  

• Guest post on other blogs in your niche.  This strategy works well when the other bloggers have 
similar traffic numbers as yourself, this makes the situation a win-win for the both of you.

• Remember to use key words in your blog title so Google will suggest your content in search 
results.  Also, check your Google Analytics detail to see what key words drove people to your 
blog.  

• Post meaningful comments on other blogs in your niche.  

• Increase the number of times you post a week to keep readers coming back.  

• Tell people you know about your blog.  I rarely discussed my  blog with people in “real life.” 
Then, as time went on, I became more comfortable and soon I learned that those people actually 
went in and visited my blog on a regular basis. Now I carry business cards with my blog 
information on it when random people stop to ask me about my hair or if my blog comes up in 
conversation.

Blog Building Action:
 By now you should already have an editorial calendar.  Next take some time to create a marketing 
strategy to build traffic.  Think of traffic building like going to the gym, you have to put in sweat equity 
day after day and may not see results for weeks.  You've got to remain consistent even if traffic isn't 
growing right away.  Take any progress you see as a sign that you're moving in the right direction.  You 
might consider equaling the amount of time you spend posting content on marketing. For example, if it  
takes 1.5 hours to take pictures and draft a post, invest 1.5 hours in marketing.  One rule of thumb 
about marketing is making sure you are using proper etiquette.  You have to market without seeming 
like you're marketing.  In other words, you don't want to leave a comment like “come visit my blog.” 
on someone else's page.  Nowadays we have to market subtly.  An amazing avatar pic is a way of 
marketing, a well designed Youtube video is marketing. Today's marketing strategy isn't about telling 
others to come to blog, it's about attracting them to you.  

Monetizing your blog:
One of the most attractive perks of building a great blog is the opportunity to monetize. I know of 
several bloggers (one I know in real life) who has grown their blog to a successful business earning six 
figures a year.  Getting to that level isn't easy but it is possible.  The online space is very exciting in that  
there is no limit to the level of success you can achieve.  Remember that if you wish to reach great 
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financial success, you must operate your blog as a business.  Businesses have a strategy for generating 
income and also growing that income on a regular basis.  Blogs pop up every day. There are currently 
over 1 million blogs on the internet.  If you're familiar with the law of supply and demand, the more 
saturated a market is, the lower the value.  Because of this, a blog must really elevate in value in order 
to generate substantial income.  What are your goals? Do you want to get free gifts from companies? 
Do you want to enough to pay to go shopping once a month? Do you want to make a full time income? 
Is your goal to make six figures?  

It's important to clarify your goals because your actions will be related to the results you'd like to 
achieve.  The blogger who is happy receiving free gifts/perks may operate differently from the one 
who's main source of income is blog related.  Notice I said blog related.  Often times those who are 
most successful in their blogging ventures are not relying on the blog as the only/main source of 
income.  With blogging comes the opportunity to establish yourself as a brand. As such, you may find 
business opportunities that arise from the establishment of the blog.  Several partnership opportunities 
may be created as a result of the success of your blog. 

In my opinion monetizing should come second to growth.  If the traffic and popularity of your blog 
isn't growing, your monetizing strategy will not work.  The greater the traffic, the better you'll be able 
to monetize.  Have a monetization plan in place but focus mostly on elevating your traffic otherwise the 
lack of income from your blog may discourage you.  When I first started blogging, it took me over a 
year to earn my first $100.00. Then I was happy when I earned $100.00 in six months, then in three 
months.  When I made $100.00 in a month I was so excited I couldn't contain myself!  Since then, I've 
been able to reach a goal of earning over $100.00 in one day.  The possibilities are endless.  
 Bloggers generate income from many different ways.  Let's discuss a few.

Affiliate Revenue
This type of income is generated when your readers make online purchases from your 
recommendations.  There are quite a few affiliate programs out there for you to chose from. Some are 
very easy to join (like Amazon Affiliate) and some are more selective and require blogs to meet certain  
requirements to join.  I talked to an Account Manager at one of the top Style Affiliate Programs.  I 
asked if she could share what they looked for in blogs that they accept into their program.  Her 
response was that they approved blogs with quality original content, blogs who's brand was in 
alignment with the products they offered. A blog that has a good following and leverages social media 
to drive engagement.  Blogger who were consistent in their posting. Finally, they look for quality in the 
blog's design which means that the photos on the blog are visually appealing.  Again, your blog is like a 
store front, design it to attract greater exposure and opportunities.

Advertising 
Affiliate programs are usually on a paid by performance basis, meaning that you earn income from 
purchases made by your readers.  Advertising, on the other hand, is when a brand pays a certain amount 
each month just for the right to be displayed consistently on your blog.  Blogs with high traffic counts 
are able to enjoy this wonderful benefit.  I've heard of some blogs earning as much as six-figures from 
advertising partnerships with well established brands.  Since there are so many blogs online, companies 
now are more apt to provide free product versus purchasing advertising space.  Free products to a new 
blogger is an amazing privilege.  I remember the days when receiving free products made my day. 
Then as I began to view my blog in different way, I chose to go the direction of creating more value for 
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my readers by purchasing  and reviewing products that I was genuinely interested in versus talking 
about brands that I'm not passionate about.  On the other hand, brands may not have budgets for 
advertising or may only choose to advertise with bloggers who have a strong following.  So if 
advertising is your goal, you should focus on producing the highest quality content that attracts more 
people to your blog every day.  If you would like to offer advertising on your blog. One of the first 
things you can do is create a Media Kit that gives specific details about your blog along with pricing 
information.  I created mine by using the format of one I found online from another successful blog.  If 
you aren't receiving lots of advertising opportunities in your inbox, you can create a marketing email 
that introduces your blog to brands that fit your niche.  From there you might be able to generate 
interest that leads to consistent monthly revenue.  

Branding Partnerships
Instead of paying for an ad unit, some companies choose to create partnerships with bloggers such as 
inviting them to become the spokesperson for the brand or placing them in print/online advertisements.  
I've seen where a blogger designed their own jewelry or shoe for a brand.  This type of partnership 
demonstrates how a blogger was able to build her value as a brand versus having the blog serve as a 
brand.  Nowadays, successful bloggers even have agents who may find partnership opportunities with 
well-known brands.  Those who blog full time often leverage these types of relationships as one of their 
income streams.  As you build your blog, think about whether you would like to eventually brand 
yourself.  If so, contemplate on how you will seen by your readers and possible business partners. 
Sometimes I have conversations with new or would be bloggers who share their concern with posting 
pictures of themselves on the internet.  My response to this is to consider what that could mean for your 
brand.  Years ago, magazines would use models to grace their covers.  Nowadays, every major 
magazine utilizes celebrities to create sales.  Well known bloggers become a celebrity of sort in that 
their name and face becomes recognizable by others.  If you are looking for the big rewards of 
branding partnership, your goal should be to  establish yourself as someone who companies would 
want to work with to connect to your readers and their target market.  

Blog  Building  Action: 
 Find a blogger who has appeared in a company campaign. Ask yourself what made her attractive to 
that brand. What is her brand?  List as your observations as they come to your mind.  Then use your 
notes to help draft your branding strategy. Don't focus on becoming a copy of that blogger but instead, 
find the inspiration to develop your own uniqueness.  

Product Sales
Blogging gives us the unique opportunity to create an intimate connection with a group of people who 
have similar interests (and problems) as us. As a result, we may have a potential group of customers 
who are willing to purchase quality products that we create.  Product sales are a great way to provide 
supplemental income to your blog even if your traffic counts aren't at considerable levels.  Products can 
include downloadable e-books, clothing, jewelry, training e-courses, physical books, etc.  Unlike 
affiliate sales, successful products can actually bring considerable income to your business.  I know 
what you're thinking,  “How in the world can I create a product to sell, I have no previous experience  
and I don't know where to start.”   To this I respond “Google is your friend!”  You can find names of 
manufactures, wholesales, videos on how to do anything with a few Google searches.  Best of all, you 
have an audience of potential customers who can give you feedback on which products they're 
interested in most.  When I developed my hair product company, I gave out samples to blog readers 
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who gave me feedback on how the product performed.  This also created a customer base that eagerly 
awaited the launch of my product.  Without the blog, this outcome would not be possible.  

Creating Long Term Success: You've got work to do
One thing that I'm realizing about growing a successful blog is how much work is involved.  Let me 
clarify, there was a point where I updated once, maybe twice a week, and only spent a couple of hours 
posting and maintaining weekly.  My blog grew but not at the rate it could have if I invested more time 
and thought into the branding and growth.  At the time, I was writing on my blog, I was not growing 
my brand.  It wasn't until I received an email from a reader who recognized me at the mall, and was too 
nervous to come and say hello, that I realized that the blog is more than just a place where I share my 
thoughts.  

I realized that I had to invest more time, thought energy, and focus into maximizing the potential of my 
blog.  The first step was to set some traffic and earning goals for my blog.  I didn't just come up with a 
number and hope that it would happen.  I came up with some ideas and strategies on how to get there. 
The first thing I did was increase post frequency.  I did this with the help of an editorial calendar.  Next, 
I made tweaks to the design to make it more visually appealing to my visitors.  Then I started to list the 
actions I could take to add something new and different to my blog.  Original content is the life blood 
of any successful blog.  Original content is what makes people come to you first.  It makes your blog 
stand out.  The literal definition of original content is content that was created by the writer. But I want 
to elevate that definition to mean that original content is also captivating, inspirational, remarkable, and  
makes people want to share it with others.  Honestly, unless you have a naturally creative mind, you've 
got to invest a little time thinking about ideas that can make your blog better.  

I have reoccurring reminder for me to load new ideas for the upcoming week's posts.  My next step is 
to schedule time weekly to brainstorm, not just blog posts, but strategies that set the direction of the 
blog. What do I want my blog to look like a year from now?  How many visitors will I attract?  What 
actions will I take to achieve those goals?  One theme that keeps coming up over and over is that I need 
to constantly push myself outside of my comfort zone in order to experience different.  I read a book 
that talked about how fears keep us in a comfort zone which is a narrow space.  On the other side of our 
fears is a much larger space filled with limitless possibilities.  Do you want to live in the narrow space 
or move in the direction where more things are possible?  Think about what you fear doing with 
regards to your blog.  Sometimes those are the actions that can bring new visitors that wouldn't know 
you otherwise.  If you want to take your blog into that next level, you'll have to step into that level first  
then others will recognize the effort and intention you've put into your work.

Consistency is the secret to a successful anything. Whether we're talking about fitness or building 
your blog, it makes a huge difference if you are consistent at what you do.  Consistency means that 
even when the results aren't immediate, you still show up and take action day in and day out. 
Consistency also means that you are constantly improving and getting better.  Be ready for the road 
ahead and find ways to stay motivated so you can maintain your consistent practice.  Many of the top 
earning bloggers have been consistent at their craft for years.  Just like how musical artists perfected 
their craft for years before hitting it big,  you must allow enough time for your journey to fully develop. 
Sometimes giving up too soon may be the reason we never reach the goal.   I find that staying 
consistent is easier if I surround myself with people who are also blogging or are entrepreneurs.  Daily 
visits to blogs that inspire me also helps a great deal.   One of the keys to any successful blogger is that 
they consistently push themselves to the next level just outside their comfort zones.  
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One exercise that I recently did was to list all the areas where I felt outside my comfort zone.  These 
were the actions I knew I should be doing to grow or elevate my blog but I wasn't doing for whatever 
reason. As I reviewed my list, I realized that if I were do to any (or all) of those things on my list, I 
would certainly receive additional benefits above and beyond what I was currently experiencing.  One 
thing we should all avoid is becoming stagnant in our actions.  We want to be consistent in what works 
while at the same time consistently stretching ourselves to new levels.  Someone who hasn't visited 
your blog in 6 months should return and be in awe of all the growth and progress they missed during 
their absence.  

Blog   Building   Action: 
 Create a six month vision for your blog. Be creative and describe the following:
-How many daily visitor will you have in 6 months? How will you get there?
-How will your blog look?
-What actions from your “outside my comfort zone” list are you now doing regularly? 
-What new ways of generating income have you created?
-List specifically how your blog will be different than how it is today.

From amateur to becoming a pro

Steven Pressfield wrote a book called Turning Pro.  In it he discusses the differences between someone 
who is an amateur and someone who is a professional.  As Steven defines it, turning pro means that we 
get up and do what we need to do even when we don't feel like it.  A pro has the right “gear.” A pro 
commits full time.  Think about how many hours a day Kobe Bryant plays basketball versus the guy 
likes to play ball on the weekends.  The pro plays on an injury (if need be) and still has the ability to 
score the game winning shot. A pro scrutinizes her moves and makes shifts to achieve the desired 
outcomes.  When adversely shows up, the amateur crumbles while the pro keeps going and continues to 
build her on habits.  The difference between the professional and amateur are their habits.  I find that 
whenever I want to create sustainable exceptional results, in any area, I have to create habits that 
support the results I want to achieve.  Every time you set a goal for yourself, identify the consistent 
habits and actions that will support your goal. The more frequent the action, the better.  

  Sometimes we remain as “amateur status” to protect ourselves from major disappointment if we fail.  
But if we feel compelled to create greater results and impact more people, we will have to shift our 
mindset from that of an amateur to that of a professional.  

CASE STUDIES: FULL TIME INCOME FROM BLOGGING

The fundamentals of high performaing/high earing blogs are very similar.  First and foremost, high 
traffic counts are required.  Very rarely is anyone able to make full time income from their blog career  
without a strong reader base.  The blogger who runs the popular site,  Into The Gloss, made the 
decision to increase traffic count by posting more frequently.  When she moved from posting 3 times a 
week to 3 times a day, her traffic count trippled.  Today her site receives over 4 million pageviews a 
month.  Which made her attractive to large brands like Lancome and other well know names.  Another 
well known, successful blogger shared that she is “more monetisable than the actual site” sharing that 
her blog store generates 10% of her income, ads on the blog generate 30% and her collaborations with 
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major brands bringing in the bulk of her income at 60%.  Another popular blogger described her 
blogging as “a business from day one....I did it as a job.”  She went on to say that because of the 
staggering amount of competition, she realized that “if you do it, you need to do it 100 percent.”  She 
was fortunate enough to have her blog hosted on large media websites that paid her directly based on 
her traffic.  Because of this, she had a direct form of motivation to gain more traffic.  The more visitors 
she received, the greater her paycheck.  What if we looked at our blog in that way?  If we worked as if 
traffic generation would equal the amount of reward we received, what would we do differently to 
attract more visitors and make sure our current readers keep coming back? This blogger also went on to 
say that she “has a strategy for everything.”  From the way she writes to the look of her blog to the 
images shared with her audience, she places a high importance to make sure the look and feel of her 
site is up to standard.  

My hope is that this resource is valuable to you as you go through your blogging journey.  The space is 
becoming increasingly crowded so finding ways to stand out and to set yourself apart is crucial. 
Sometimes we may find it tempting to do everything other bloggers in our niche is doing.  But I caution 
you against that strategy if your goals is to create your own identity.  The greater your voice the more 
people will want to listen to what you are saying.  Lastly, all successful people have mentors that help 
them in their journey to the next level.  If you are lucky enough to find a mentor, utilize his/her  
strengths, ideas, and inspiration to help you take new and powerful actions.  If you don't have access to 
a personal mentor, learn consistently from those online who have achieved the results you desire.  Then 
personalize those strategies so they work for your blog and your readers.  Don't let discouragement stop 
you from moving forward. Instead, ask yourself what you can do differently to change the current 
outcome.  Lastly, you want to take a moment to look back at the progress you have made  thus far.  At 
times we look ahead to the future and see the road ahead without taking a moment to look back at the 
ground we covered.  When we see how far we've come, we realize how important it is to keep moving 
forward.  

 “Never give up on something that you can't go a day without thinking about.”
    ~Winston Churchill~
                               

          REFERENCES:
Blog Design:
GIMP-Free Photoshop alternative
Free Fonts online
Elance: Outsourcing your blog design

Developing your blog:
Problogger.net
General blogging tips
Great writing tips
IFB.com
Building Traffic

MONETIZATION:
Smartpassiveincome
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Camera Equipment
Canon cameras
Canon Lense

Relaxedhairheal th.blogspot.com

http://www.amazon.com/dp/B00007E7JU/ref=as_li_qf_sp_asin_til?tag=weahabnow-20&camp=0&creative=0&linkCode=as1&creativeAS
http://www.amazon.com/dp/B004J3V90Y/ref=as_li_qf_sp_asin_til?tag=weahabnow-20&camp=0&creative=0&linkCode=as1&creativeASIN=B004J3V90Y&adid=03YN7E79QDWHZAYFRSN4

